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Hepatitis affects everyone, everywhere.  
Know it. Confront it. 
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Executive Summary  
Å July 28 2011 was the first official World Hepatitis Day, one of only four official World Health Organization disease-

specific days. What in the previous three years had been only a community initiative is now a permanent official fixture. 

 

Å July 28 was chosen to mark the birthday of Professor Baruch Blumberg, who was awarded the Nobel Prize for his 

work in discovering the hepatitis B virus. On being told of this he said: ôIt's good to know that my birthday will be 

remembered in this unusual and unexpected way.  We never thought this would happen when we were studying a 

strange protein from Australia.õ. Sadly Professor Blumberg did not live to see the day, dying in early 2011. 

 

Å In addition to events around the world, WHO  held a press briefing in Geneva to mark the day and Dr Margaret Chan, 

WHO  Director-General released a video message 

 

 

 
Å We estimate 90-95 countries participated but we only have reports from 81*, the 

following ones for the first time: Angola, Bolivia, Burkina Faso, Cote dõIvoire, Cuba, 

D.R. Congo, Ecuador, Guatemala, Iraq, Kazakhstan, Madagascar, Malawi, Mauritania, 

Mongolia, Saudi Arabia, Senegal, South Africa, Tajikistan, Thailand, Togo and Uganda. 

  

  

 * This includes Hong Kong, Taiwan and Scotland. It does not include Cameroon, Israel, Kenya, Libya, Puerto Rico, Qatar, 

Slovakia, and Uruguay where World Hepatitis Day events happened last year. We know that events took place in some 

of them again this year but were unable to find any details. 



Executive Summary  

Å At least 36 Governments took part - Algeria, Australia, Bangladesh, Brazil, Canada, 

Colombia, Cote dõIvoire, Cuba, Ecuador, Egypt, France, Guatemala, Hungary, Indonesia, 

Iraq, Japan, Lebanon, Madagascar, Mauritania, Mexico, Mongolia, New Zealand, Peru, 

Philippines, Romania, Scotland, Senegal, South Africa, Spain, Taiwan, Uganda, Ukraine, 

UAE, UK, USA, Yemen. In other countries local government or quasi-governmental 

bodies participated.  

 

 

 

 

 

 

Å There were thousands of events worldwide. Inadequate reporting means that we cannot be more specific but we 

estimate the range as 5,000-30,000.  The majority of events centred on broad awareness-raising but a significant 

number also offered free testing to those attending. 

 

Å Media coverage of the day was reported in all participating countries, which between them account for 84.9% of the 

total global population. 

 

Å There was widespread use of social media for the first time, especially Facebook, Twitter and YouTube. Groups,  blogs,  

videos and PicBadges, even a virtual balloon race, were employed by WHO, the Alliance, patient groups, medical 

societies and individuals to create a sense of community participation.   

 

 

 



Campaign Overview 
 

On 28 July 2011, the World Hepatitis Alliance coordinated the 

fourth global World Hepatitis Day and the first working in 

partnership with the World  Health Organization (WHO) . The 

aim for 2011 was to continue to raise awareness of chronic 

hepatitis B and C around the globe and to drive policy change 

for improvements in health outcomes for patients. Together 

hepatitis B and C affect one in 12 people worldwide and kill 

approximately one million people every year1. 

 
Reference  
1 World Health Organization. Viral hepatitis: Report by the Secretariat: 

http://apps.who.int/gb/ebwha/pdf_files/EB126/B126_15-en.pdf 



Campaign Overview  
  

How  did World  Hepatitis  Day start? 

 

World Hepatitis Day was launched by the World  Hepatitis Alliance in 2008 in response to the concern that chronic viral 

hepatitis did not have the level of awareness, nor the political momentum, seen with other communicable diseases such as 

HIV/AIDS, tuberculosis (TB) and malaria. This is despite the fact that the number of people chronically infected with, and 

the number of deaths caused by, hepatitis B and C is on the same scale as these conditions. World  Hepatitis Day has 

generated massive public and media interest, as well as support from governments, high-profile Non-Governmental 

Organisations and supranational bodies, such as the World Health Organization (WHO) . To date, more than 1000 events 

have taken place around the world, from rock concerts and press briefings to ministerial meetings and fundraising 

initiatives. 2011 was the first year that World  Hepatitis Day was recognised as an official world disease awareness day by 

WHO  and its 193 member states. 

 

 

 

  

 

Working  with  WHO  in 2011 

 

In May 2010, the World  Health Assembly passed a resolution on viral hepatitis which, together with vital commitments on 

prevention, treatment and patient care, made World Hepatitis Day an official WHO  awareness day. WHO  is now working 

with the Alliance as a collaborating partner on WHD 2011.  

 

In recognition of the birthday of Professor Baruch Blumberg, who won the Nobel Prize for discovering the hepatitis B 

virus, WHO  decided that World  Hepatitis Day should take place on 28 July.  Sadly Professor Blumberg died in April 2011, 

and adding further poignancy to the date this year.    

 



Campaign Overview  
  

This Yearõs Campaign  - This  is hepatitis ... Know  it .  Confront  it .  Hepatitis  affects everyone, everywhere . 

 

The 2011 theme for World Hepatitis Day is ôThis is hepatitis... Know it.  Confront it.  Hepatitis affects everyone, 

everywhere.õ This theme complements ôAm I Number 12?õ which remains the principle awareness-raising campaign of the 

World Hepatitis Alliance and has been a central component of the World Hepatitis Day movement since its launch. This 

inclusive theme emphasises the scale of viral hepatitis (1 in 12 of the global population is chronically infected with hepatitis 

B or C) and helps combat the stigma often associated with hepatitis B and C by conveying the fact that these viruses do 

not discriminate.  

 

 

  

 

 

ôThis is hepatitis... Know it.  Confront it.  Hepatitis affects everyone, everywhereõ tells 

the global human story of viral hepatitis, focusing on the real life impact of these 

diseases in order to generate increased understanding among the general public.  The 

theme aims to communicate the following messages: 

 

 
1. Encouraging patients to speak out about their own experiences and to play a 

role in educating and supporting others (ôThis is hepatitis...õ). 

2. Challenging individuals to become better aware and involved in tackling hepatitis 

(ôKnow it.  Confront itõ). 

3. Reinforcing the prevalence and global impact of hepatitis and reducing the 

stigma associated with these diseases (ôHepatitis affects everyone, everywhereõ). 

 



Campaign Overview  
  

Campaign  materials  

 

The World Hepatitis Alliance developed a range of campaign materials, 

including posters, postcards and web banners, to support local organisations 

in their communications around the 2011 theme. Also new for 2011 on the 

website was an online material creation tool, which enables patient groups 

to customise their own posters, mugs, postcards and other materials. This is 

a truly innovative step and one that the Alliance is proud to be able to host 

and make available to hepatitis patient group communities worldwide.  

  

 
 

Landing  Page 

 

For World  Hepatitis Day 2011 an official webpage was created to raise awareness and to 

resource patient groups with the campaign materials for this year. One of the main 

features of the page was a large clock counting down days and hours until the Day ð the 

clock was then replaced by a message asking everyone to contribute to the summary 

report. With updates of their activities.  The landing page also featured information about 

the involvement of the World Hepatitis Alliance and WHO  in the campaign. Visit WHD  

2011 landing page at: www.worldhepatitisday.info 

 

http://www.worldhepatitisday.info/
http://www.worldhepatitisday.info/
http://www.worldhepatitisday.info/
http://www.worldhepatitisday.info/
http://www.worldhepatitisday.info/


Campaign Overview  
  

WHO  campaign  video 

 

In order to promote the first official World Hepatitis Day, the World  

Health Organization produced a campaign video with the financial 

support of the World  Hepatitis Alliance. The video itemises all types 

of viral hepatitis (A, B and C) highlighting modes of transmission and 

preventive measures. Furthermore, the video called attention to the 

huge problem viral hepatitis poses, affecting everyone, everywhere. 

 

The video can be watched at: http://bit.ly/mVP82p 

 

WHO  Director  Generalõs video message 

 

As Director General of the World Health Organization, 

Doctor Margaret Chan recorded a supporting video for 

World  Hepatitis Day explaining the impact of viral hepatitis 

on global health.  

 

The video can be watched at: http://bit.ly/oXhFE2 
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Campaign Overview  
 

Will  one day change the  world? 

 

The World Hepatitis Alliance recognises that one day will not 

change the world. World  Hepatitis Day is a stepping stone that 

focuses first on raising global awareness and then on securing 

international and national support for improvements in 

prevention, diagnosis, treatment, care and support for people 

living with chronic viral hepatitis B and C.  

 

Where  does World  Hepatitis  Day take  place? 

 

World Hepatitis Day is a global initiative and should take place in 

every country. All 193 countries that are Member States of WHO  

committed themselves to marking World Hepatitis Day when 

they adopted World  Health Assembly 63 Resolution 18 and the 

resolution calls on WHO  to provide support for the Day for 

those countries needing it. WHO  has also sent out suggestions 

for marking the day through its Regional and Country offices. 

 

  

 

 

 

  

 



Poster Samples 
 



Sponsors 
 

The  World  Hepatitis  Alliance  was generously  supported  by a range of sponsoring  organisations  during  2011. 

 

Premier  Sponsors support the World  Hepatitis 

Alliance and its campaigns with an unrestricted 

educational grant or contribution of û125,000 and 

above for one calendar year. 

 

Campaign  Sponsors support the Alliance and its campaigns with an 

unrestricted educational grant or contribution of between û75,000 - 

û125,000 for one calendar year. 

 

Sponsors support the Alliance and its campaigns 

with an unrestricted educational grant or 

contribution of up to û75,000 or in-kind support for 

one calendar year. 

 

http://www.prnewswire.com/


Partners 
 

The Alliance is proud to have ongoing partnerships with a large number of organisations in the hepatitis community as well as 

many non-governmental organisations. The following international groups have provided the Alliance with their endorsement: 

http://www.patientsorganizations.org/
http://www.easl.eu/
http://www.alehasociacion.org/Pages/Home.aspx
http://www.vhpb.org/
http://www.elpa-info.org/
http://www.cevhap.org/


Supporting Messages 
 

ά²ƻǊƭŘ Hepatitis Day 2011 Represents a major step forward for the 
hepatitis community.  We now have an official focus for our awareness-
raising to which all 193 members of the United Nations have committed 
themselves by adopting the World Health organization Resolution 
WHA63.R18.  
 
As Dr Margaret Chan remarked, this is a community-led initiative and all 
of the patient groups around the world who worked so hard to persuade 
their governments of the need for this day and the need to give viral 
hepatitis a much greater global priority should be justifiably proud of this 
achievement. What makes it especially remarkable is that it is only the 
fourth official disease-specific day, alongside World AIDS Day, World TB 
Day and World Malaria Day.  
 
This, however, is just the beginning. We have many more years of hard 
work to change the widespread ignorance about viral hepatitis, to 
overcome its associated stigma and to make real inroads into eradicating 
these diseases. But I have no doubt we will do it because what we, as a 
community, have achieved so far in such a short space of time, is really 
remarkable.έ 

Charles Gore, President of the World 
Hepatitis Alliance  



ά²Ŝ are pleased to sponsor this first-ever World 

Hepatitis Day, as established by a World Health 

Assembly resolution in 2010.   

 

Viral hepatitis is one of the most prevalent and 

serious infectious diseases in the world.  It deserves 

much more attention, understanding, and action, and 

these are the goals we are aiming for today.  

 

The initiative for this event originated with civil 

society activists, including the World Hepatitis 

Alliance and patient groups. They perceived a great 

need to increase awareness of viral hepatitis, the 

diseases it  causes, and the discrimination often faced 

by patients. They wanted to see action against these 

diseases on several fronts. I agree entirely with these 

objectives, and with the slogan for today: 

Know it . Confront it . Hepatitis effects everyone, 

everywhere.έ 



ά!ŎǊƻǎǎ our Nation, millions of Americans are living with 
viral hepatitis.  As many as three-fourths of Americans 
living with the disease are unaware of their status and 
are not receiving care and treatment for their 
condition.  Raising awareness about hepatitis is crucial 
to effectively fight stigmas, stem the tide of new 
infections, and ensure treatment reaches those who 
need it . 
 
On World Hepatitis Day, we join with people across our 
country and around the globe in promoting strategies 
that will  help save lives and prevent the spread of viral 
hepatitis. We must work to reduce the stigma 
surrounding hepatitis, and to ensure that testing, 
information, counselling, and treatment are available to 
all who need it .έ 
 
NOW, THEREFORE, I, BARACK OBAMA, President of the 
United States of America, by virtue of the authority 
vested in me by the Constitution and the laws of the 
United States, do hereby proclaim July 28, 2011, as 
World Hepatitis Day.  I encourage citizens, Government 
agencies, non-profit  organizations, and communities 
across the Nation to join in activities that will  increase 
awareness about hepatitis and what we can do to 
prevent it .έ 

 

 

 



"With more people being tested for 
hepatitis C, and treatments improving 
all the time, an early diagnosis can 
ƳŀƪŜ ŀ ǊŜŀƭ ŘƛŦŦŜǊŜƴŎŜΦ .ǳǘ ƛǘΩǎ ŎǊƛǘƛŎŀƭ 
that people who could be at risk 
ŎƻƴǘƛƴǳŜ ǘƻ ōŜ ǘŜǎǘŜŘΣ ŀǎ ƛǘΩǎ ŀ ŘƛǎŜŀǎŜ 
which can go undetected for years. We 
are looking at how we can strengthen 
efforts to prevent and control hepatitis 
C in the future, as part of our strategy 
for combating liver disease.  
 
But today, on World Hepatitis Day, I 
urge everyone who could be at risk to 
go and get checked out."  
 
David Cameron 
Prime Minister of the United Kingdom  



Activities around the world 
 



Algeria  

Å The national association SOS Hépatites Algerie (ANHC) led a week-

long media campaign leading up to World Hepatitis Day in their efforts 

to raise awareness of the diseases in the country where as Abdelhamid 

Bouallag, president of the association, declared: ñ1.5 million people are 

infectedò. The campaign included awareness raising TV and radio ads as 

well as over 10,000 posters put up around the country. Various articles 

were also published calling for the government to urgently put in place 

the hepatitis national plan developed back in 2005 and announcing the 

intention of the ANHC to organise a sit-in demonstration at the Ministry 

of Health in September if  no serious actions to tackle these diseases are 

taken.  

 

Å On 28th July, the day was opened by a round table debate attended by 

MPs, journalists and Ministry of Health representatives, which lasted 

until early in the afternoon and the rest of the day was dedicated to a 

testing campaign on the beach where thousands of people were tested for 

free. An awareness raising competition was also organised involving 10-

question fliers about hepatitis B and C circulated to tourists in the 

morning and prizes such as t-shirts and caps distributed to participants 

able to answer more than four questions.    



Angola  

Å World Hepatitis Day was featured by the Angolan media, including the official national news agency óANGOPô and the countrywide 

circulation newspaper Jornal de Angola.  Most news focused on the lack of knowledge about chronic viral hepatitis, the immense 

number of patients around the world and the diversity of transmission routes of each type of hepatitis.  



Argentina  
Å Following the success of previous years, the group Fundación HCV Sin Fronteras carried on with their online get tested campaign óSi 

tenés dudas, Hacete la Pruebaô (if  you have doubts, get tested) targeting risk groups. Hospitals and health centres across the country 

handed out information about chronic viral hepatitis with the support of local patient groups and NGOs.  Also,  a national congress was 

held in Buenos Aires to discuss the impact of hepatitis in society. 

Å In the province of Buenos Aires information stands set up in Moreno y Peatonal Square and Peatonal San Martin were offering free 

screening and hepatitis B vaccination. While people waited to get tested / vaccinated, theatre acts were performed to draw attention to the 

issue of hepatitis. Fundación HCV Sin Fronteras also collected signatures for a petition to ensure that government asked civil  society to 

input into a national hepatitis strategy which is being developed. 

Å In Rosario, province of Santa Fe, a lecture on the theme of chronic viral hepatitis was held in the local university and free screening was 

available in Montenegro Square ï both initiatives were supported by Hepatitis Rosario group. 

 

 
Å In the province of Formosa, a seminar was held in the Hospital Central de Alta Complejidad to 

inform everyone who attended the event about viral hepatitis. 

Å A press conference took place at the Argentinean Society of Liver Diseases as well as an update 

event on the impact of viral hepatitis on the individual and on society. Additionally,  TV channel 

óCanal 3ô from Rosario broadcast a show on the topic of hepatitis. 

 



Australia  
Å World Hepatitis Day (WHD) in Australia was coordinated nationally by Hepatitis 

Australia and supported by their member organisations and a wide range of partner 

organisations as well as services. óLove Your Liverô  was the theme chosen to raise 

awareness of hepatitis within the context of liver health and a new óLove Your Liverô 

website went live prior to WHD as part of a social media campaign that also included 

Facebook and Twitter.  Additionally, Hepatitis Australia developed a mascot óOôLiverô 

as part of an engagement strategy for community events with its óadventuresô being 

recorded across the country.  

 

 

 

 

ÅThe national launch of WHD took place on the lawn of Parliament House Canberra; a month later the official launch of the óLove Your 

Liverô campaign was held in Sydney.  Hepatitis Australia also hosted a National óLove Your Liverô webinar which featured Dr Joanna 

McMillan, official nutritionist of the Today Show. Dr McMillan discussed the functions of the liver in broad terms and offered simple 

steps for better liver health. Once again, óPharmacy Guildô supported the campaign by distributing posters to every community pharmacy 

in Australia.  Further posters and a range of other materials including balloons, lapel pins, temporary tattoos and T-shirts were distributed 

to organisations and individuals holding events as well as hospitals, clinics, shopping malls, libraries, universities and community 

centres. Hundreds of local community events ran across Australia for WHD and several states had their own official launch.   

 

 Å As part of this yearôs events, óLove Your Liverô lunches were held, incorporating quizzes and games, music as well as dance events and 

óstreet shotô exhibitions ran in four states featuring photographs taken by young people of their interpretations of viral hepatitis harm 

reduction and prevention. óThink before you inkô and óplan before you pierceô awareness raising events were also conducted, focusing on 

the dangers of unsterile tattooing and piercing. A 12-week youth theatre program to engage young people was held as well as art therapy 

workshops, mural painting and childrenôs colouring competitions. Smartphone and video animations were developed to raise awareness 

of hepatitis during the week and sports events proved a successful tactic for reaching younger people with hepatitis messages. In 

addition to the online media, many of the community events were reported in local print media. 

 



Austria  
Å This year Hepatitis Hilfe Österreich (HHÖ) held a liver-health-check corner on a 

busy square in Vienna on July 28th. Hundreds of passersby had their blood tested 

for hepatitis and the Viennese Sick Fund social consultants provided professional 

advice. Moreover, various famous musicians engaged actively on a stage nearby in 

an Open Air  Concert to raise awareness. 

 

Å At the event a model of a "walk-in liver" showed what healthy or diseased liver 

cells look like and an arts & craft tent was available to children where they could 

creatively express their experience of ñmy liver and meò. Members of the Austrian 

Workersô Samaritans Association provided information about their services and 

distributed small free gifts and flyers.  

  

Å A press-conference chaired by HH¥ôs president Angelika Widhalm 

with Dr. Petra Munda and Dr. Reinhard Marek from the  Viennese Sick 

Fund supported by prominent personalities in Austria such as a famous 

radio moderator, musicians and the founder of the Austrian House of 

Integration óWilli  Resetaritsô. The conference brought public and 

political attention to viral hepatitis and three TV networks, various 

radio stations as well as a great number of lay print journals and 

magazines, covered the story. 
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